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The Meeting-February 3, 2004
President Brennan led the Club in the Pledge of Allegiance and the singing of “America the Beautiful”.  Bill Robinson led us in prayer.
Rick Schumacher, head of the nominating committee, announced that Hans Enderlin was being nominated for Vice-President (of the club not the country).  Hans was elected unanimously.

The suspense is over; Bud Baker won the drawing and the big prize. 

Jim Donavan presented a proposal from the committee working on the Rotary Centennial Project.  The proposal is for Rotary volunteers, other volunteers and school officials to work together to set up a mentoring program for “at risk” students.  The focus of the project would be to work with the student on a project that explores the student’s genealogy.  The hope is that this will make the student aware of his family’s uniqueness thereby increasing self esteem while at the same building interpersonal relationship skills by being with the mentor.
There was discussion of the proposed project.  It was determined that the proposed project has never been tried to our knowledge.  Although this might be a disadvantage in some ways, it also seems to be in the spirit of Rotary’s quest for innovative ways to solve problems.  After a show of hands suggested that there was sufficient interest, it was agreed to continue working on formulating the project.

Phylis Mamula distributed information on the Hammond Historical Society

Achievement Award Dinner.
Bill Robinson introduced his friend and our guest speaker, Professor Lee Artz of the PUC  faculty.  Professor Artz  teaches and does research in the field of media studies.  The title of his talk “From broccoli to Twinkies” was meant as a short cut way to quickly communicate his belief that over the last twenty plus years the big three networks have significantly reduced the amount of “hard” news they present. 
Based on a ten year content study conducted by Professor Artz and colleagues, he believes that “soft” news has increased by three minutes, non-time sensitive news has increased by two to four minutes, promotion of upcoming stories has increased 275%, and the total time for news has decreased by about two minutes.  Do the math, and you can tell that the time devoted to “hard” news can have only have shrunk.
During a question period, issues like the role of other news sources, what the consumer wants, and what the study results mean for our democracy were touched upon.
----------------------

The bottom line for February 3- 34 Rotarians, 2 Actives/Attendance Excused, 
1 visiting Rotarian, 3 guests, 1 speaker - 41 total
